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            Abstract

            
               
Digital media are present in all areas of society, even configured as a new space for political socialization. This is especially
                  applicable in the case of young people due to their high use of new technologies, as they are also trained with the necessary
                  skills to do so. In this context, social networks have prompted the emergence of a new type of political participation: which
                  takes place online. Therefore, this study delves into the relationship between the socialization that occurs in the network,
                  digital skills and political participation online and offline. A quantitative survey-based methodology was used with university
                  students from three Ibero-American countries: Mexico, Spain and Chile. The fieldwork was conducted between the months of December
                  2017 and June 2018. The results obtained show that young people consume mainly digital media, which does not prevent them
                  from being critical with the quality they deserve. In this sense, the political participation actions in which they are involved
                  are mostly developed in the network, thus participating to a lesser extent offline. Therefore, young people enter the world
                  of politics through the consumption of information on the Internet, which favors a subsequent online political participation.
               

            
         

         
            Resumen

            
               
Los medios digitales están presentes en todos los ámbitos de la sociedad, configurándose incluso como un nuevo espacio para
                  la socialización política. Ello es especialmente aplicable en el caso de los jóvenes debido al elevado uso que realizan de
                  las nuevas tecnologías, al estar capacitados también con las habilidades necesarias para ello. En este contexto, las redes
                  sociales han propiciado el surgimiento de un nuevo tipo de participación política: la que tiene lugar de forma online. Por
                  tanto, esta investigación indaga sobre la relación existente entre la socialización que se produce en la red, las habilidades
                  digitales y la participación política en línea y fuera de línea. Se utiliza una metodología cuantitativa a partir de la realización
                  de encuestas a jóvenes universitarios de México, España y Chile. El trabajo de campo se desarrolló entre los meses de diciembre
                  de 2017 y junio de 2018. Los resultados obtenidos muestran que los jóvenes consumen principalmente medios digitales, lo cual
                  no impide que sean críticos con la calidad que merecen los mismos. En relación con ello, las acciones de participación política
                  en las que se implican se desarrollan en su mayoría en la red, participando así en menor medida fuera de línea. Por tanto,
                  los jóvenes se introducen en el mundo de la política a través de Internet mediante el consumo de información, lo que favorece
                  una posterior participación política online.
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               Introduction

            
                  Digital media and political participation

               In the last few years, beginning with the surge of social media, there is a new form of participation that takes place within
                  cyberspace (Vesnic-Alujevic 2012). Political participation is understood as the set of actions and attitudes of citizens aimed
                  at influencing the political system (Pasquino, 1996). In academia, the main topics of discussion in this respect are focused
                  on the influence of traditional communication media on the discussion that occurs in social networks (Sveningsson, 2014; Gualda,
                  Borrero, & Cañada 2015; Zaheer, 2016), as well as the capacity of social media to promote political participation, either
                  online or offline (Bosetta, Dotceac, & Trenz, 2018). In this context, digital media are being configured as a new space for
                  socialization (Resina, 2010), through which the individuals learn how to manage in this new online world (García-Peñalvo,
                  2016). Youth will be especially enveloped in this dynamic, as they are digital natives still in the process of shaping themselves.
               

               In this respect, one of the most important learning activities in which youth are involved consists on learning how to be
                  citizens. In agreement with this, digital media, as a new environment for political socialization, could contribute in the
                  empowerment of youth to acquire the necessary abilities for participating in public life, as well as to develop new forms
                  of activism (Hernández & al., 2013). 
               

               Therefore, new technologies are being shaped as the new stage for political participation. This could facilitate the implication
                  of citizens in public life in a context of disaffection (Dalton, 2004), by contributing with overcoming the existing obstacles
                  for offline participation (Grossman, 1995). In any case, this new form of political activism through the Internet would not
                  substitute the traditional political participation offline, but it could be a complementary activity. As previous works have
                  shown in the Mexican case, there is a strong relationship between both types of participation, online and offline (De-la-Garza
                  & Barredo, 2017).
               

               However, the concept of the internet as a facilitator of political activism has generated diverse objections from the academic
                  field due to the existence of a digital divide which is based, in part, to the economic inequalities of access (Norris, 2001;
                  DiMaggio & Hargittai 2001), and on the other hand, the inequality related to the digital skills needed for political participation
                  online (Van-Dijk & Hacker, 2003; Hargittai 2002). In this scenario, age would condition access to new technologies, as well
                  as the possession of digital skills needed for becoming politically involved through the internet (Albrecht 2006; Min 2010),
                  as has been previously shown for the case of Spain (Recuero, 2016). In this sense, a prior interest in politics is required
                  from the users in order to participate either online or offline (Casteltrione, 2016). Thus, many research studies mention
                  that social networks such as Facebook re-enforce the civil commitment of politically-active users (Vromen, Loader, Xenos,
                  & Bailo, 2016; Mascheroni, 2017), aside from favoring their move towards political action either online or offline (Min &
                  Wohn, 2018).
               

               Therefore, an interconnection would be produced between the three elements: socialization, digital skills and online/offline
                  political participation. Thus, firstly, youth’s socialization in new technologies enables them to acquire new digital skills
                  needed for utilizing the internet from every angle. These skills are the ones that subsequently facilitate the political socialization
                  of youth, as they tend to introduce themselves into public life through new technologies. Therefore, young people can start
                  to learn how to be citizens through the internet by politically participating online. This could favor the acquisition of
                  new skills and competences that are political in character and that facilitate involvement in other types of offline participation.
                  With the aim of recognizing how this phenomenon behaves in today’s youth, who began their process of socialization with these
                  digital tools (Crovi, 2013), a comparative study was conducted between youth from the following Ibero-American countries:
                  Mexico, Spain and Chile.
               

            

            
                  Youth in Mexico, Spain and Chile

               In the last few years, youth have protagonized diverse activities of political participation that have been linked to their
                  origin and/or their development with digital media. Experiences of this type can be identified in the three countries analyzed
                  in the present research work. In Chile, the Chilean Student Winter was able to place the subject of public education in the
                  political agenda (Aguilera, 2012; Zepeda, 2014), with the use of social media emerging as important. In this context, Vierner,
                  Cárcamo and Scheihing (2018) posited that as the young Chileans showed an interest in politics, they had a greater tendency
                  of adopting a critical posture against the massive communication media. Nevertheless, there was a high degree of political
                  disaffection in Chile in young people (Mardones, 2014; Manríquez & Augusti, 2015).
               

               As for Mexico, according to Morales (2002), youth’s mobilization has been fundamental for provoking institutional changes.
                  With social movements after the emergence of #YoSoy132, a more participative citizenry has been strengthened with a clear
                  commitment to diverse matters that concern this country (Portillo, 2015). It should be highlighted that the emergence of the
                  active political participation in social media took place mainly after the birth of #YoSoy132 (Quiñónez, 2014). In the case
                  of Spain, the new generations have more distrust towards the traditional media than social networks (Fernández, 2015).
               

               
                     One of the most important learning activities in which youth are involved consists on learning how to be citizens. In agreement
                     with this, digital media, as a new environment for political socialization, could contribute in the empowerment of youth to
                     acquire the necessary abilities for participating in public life, as well as to develop new forms of activism.
                  

               

               In agreement with this, Spanish youth have provided signs of their activism through the new technologies. In sometimes occasions,
                  this online political participation has even been transferred to the traditional public space through offline political participation
                  (García & al., 2014). The 15M movement and the Movement for Decent Housing are examples of this (Hernández & al., 2013; Haro
                  & Sampedro 2011). 
               

            

         

         
               Material and methods

            
                  Objectives

               The main objective of this study is to analyze the existing relationship between socialization on the Internet, the acquisition
                  of digital skills and the political participations in both of its aspects, online and offline. In previous research, it has
                  been shown that youth have a greater degree of activism online, as age is a variable that conditions online political participation
                  (Norris, 2001; DiMaggio & Hargittai, 2001). Nevertheless, it is necessary to have a more in-depth understanding of the characteristics
                  and constraints of this type of participation conducted by young people. In this respect, it has also been shown that the
                  level of studies is a relevant variable (Albrecht, 2006; Recuero 2016), so that the combination of being young and having
                  a high level of education would foster a greater digital activism. Therefore, the present study is focused on examining university
                  students from Mexico, Spain and Chile, as they can fully participate politically, as legal adults. The analysis of this collective
                  will allow us to verify whether digital media are shaped as a space for political participation in which youth learn how to
                  become citizens.
               

            

            
                  Research design

               In this study, a quantitative methodology is utilized starting with the design, application and analysis of a questionnaire
                  given to young university students from Mexico, Spain and Chile. In the design of the questionnaire, two large sets of questions
                  were formulated, which allowed for the comparison between countries. 
               

               In first place, we find those related with media consumption, which are aimed at identifying the digital socialization of
                  youth, and which therefore mirror their related skills. In second place, we find the questions related to the political participation
                  online as well as offline. In the formulation of the questions, the items proposed by previous research studies were taken
                  into account. Thus, the reliability of the indicators utilized is guaranteed, as well as its comparability with other studies.
                  Therefore, with respect to the consumption of media, the indicators proposed by Gómez and others (2013) in their study on
                  political culture in the context of the presidential election in 2012 in Mexico, were taken into account. 
               

               With respect to the questions on online political participation, the items proposed by two research studies were included.
                  Thus, a few of the elements utilized by Gil-de-Zúñiga and others (2010) were selected, such as the online signing of petitions
                  about collective matters with which the students were in agreement. From the contribution by Vesnic-Alujevic (2012), the following
                  activities were recovered: search for information on politics, read humorous content related to politics, watch a political
                  video, share political information with others, participate or read discussions about politics, post information about politics
                  in their profile, and post a “like” on a comment or a message from another user.
               

               As for offline political participation, sometimes of the questions applied by Oser and others (2013) were included, such as
                  contacting a politician about a public interest matter, contributing with an organization that seeks to influence public policies
                  and others. Starting with the data collected with the use of the questionnaire, a descriptive analysis was conducted on the
                  consumption of media as well as online and offline political participation of Mexican, Spanish and Chilean university students.
               

            

            
                  Sample

               The size of the sample obtained in the study was composed of 1,239 interviews in the Mexican case, 627 interviews in the Spanish
                  case, and 1,058 in the Chilean case. These interviews were given to Mexican, Spanish and Chilean students from public and
                  private universities enrolled in different degrees. A non-probabilistic, convenience sampling was conducted, with the field
                  work conducted between the second semester of 2017, and the first semester of 2018. The poll was applied through the Internet
                  using the Google Forms platform. For the student’s participation in the poll, they were contacted by the professors from the
                  universities that participated and collaborated in the study, so that access through the classroom is highlighted.
               

            

         

         
               Results

            
                  Consumption and trust of conventional media

               The results presented on Table 1 show the consumption of communication media for university students in Mexico, Spain and
                  Chile. In this sense, the scarce exposure of this collective to audiovisual and written communication media was underlined.
                  Thus, the type of media consumed least by Mexican youth was the television, as shown by most of those polled, with 42.5%,
                  choosing the “rarely” option. In Spain and Chile, on their part, the printed press was the least consumed by university students,
                  as most of them, 37.3% and 41.3%, respectively, indicated that they were exposed “rarely” to this medium. Following this,
                  and with very similar results, we find the consumption of the printed press in the case of Mexican students (40.8%) and the
                  consumption of television in the case of the Spanish and Mexican students (32.5% and 37.8%, respectively). Therefore, university
                  youth from Mexico, Spain and Chile, have a scarce exposure to these types of media, with television and printed press reflecting
                  the lowest consumption by all of them. Exposure to the other types of media is also reduced in the three countries examined,
                  as shown by the numbers relative to the consumption of the radio and printed magazines.
               

               In turn, the consumption of digital media was the greatest among the Mexican, Spanish and Chilean university students. In
                  this respect, the high percentage of students in the three countries that confirmed utilizing social networks “always” was
                  underlined, more specifically, 47.9% in Mexico, 47.4% in Spain, and 47.4% in Chile. The digital press, on its part, was consumed
                  “often” by 36.4% of the Spanish and 32.5% of the Chileans, and “sometimes” by 31.6% of the Mexicans, a figure that is very
                  close to those who declared being expose to it “often” (31.2%). As for the consumption of blogs, the behavior was less homogeneous.
                  In this sense, it was notable that blogs were the digital media to which Ibero-American youth were least exposed to. 
               

               These data show how university students mainly and predominantly consume digital media, as compared to their scarce exposure
                  to conventional media. Therefore, university youth share a pattern of behavior with respect to the consumption of media that
                  is independent from the national context where they reside. This clearly shows that these young people are socializing through
                  technological tools, so that they inform themselves about political matters through them.
               

               
                     Figure 1
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               Nevertheless, the fact that these youths consume a type of media more than another does not imply that they are not able to
                  discriminate their credibility. Related to this, Table 2 shows the results on the trust that the young Mexicans, Spanish and
                  Chilean have on the communication media. It is noteworthy that the media that they trust the most are also the media that
                  they least consume. Thus, most of the youth from Mexico, Spain and Chile only mentioned trusting the three conventional media.
                  On the one hand, the printed magazines were trusted by 58.7% of the Mexican students, 55.5% of the Spanish students and 61.5%
                  of the Chilean students, while on the other hand, and also predominantly, we find news from the radio, which generate credibility
                  among 48.3% of Mexican youth, 51.4% of Spanish youth, and 63.8% of the Chilean youth. Lastly, 54.2% of those polled in Mexico,
                  50.2% in Spain, and 50.1% in Chile considered that the printed press also deserved credibility. Lastly, in the Mexican case,
                  most of the students also trusted radio programs (41.4%).
               

               The rest of the media, both conventional and digital, did not generate trust among the Ibero-American university students
                  as a predominant option. As for the conventional media, the television programs generated the greatest consensus, as 51.5%
                  of the Mexicans, 73% of the Spanish, and 70.2% of the Chileans did not trust them. The television news programs did not deserve
                  credibility among most of the youth, with this option being predominant for 50.6% in Mexico, 54.2% in Spain, and 60.4% in
                  Chile. As for the digital media, it is interesting to note that the students predominantly distrust them, despite their high
                  consumption of this type of media. Thus, around six out of ten students did not trust email messages, social networks or blogs.
                  In more detail, electronic mail did not generate trust among 60.5% of the Mexicans, 68.1% of the Spanish, and 64.9% of the
                  Chileans.
               

               
                     Figure 2
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               In the case of the social networks, these numbers were 56.8%, 66.3% and 72.3%, respectively, with the results for blogs being
                  56.8%, 61.2% and 60.1%. Likewise, although the numbers were lower, the lack of trust on webpages were found to be 46.7% in
                  Mexico, 48.8% in Spain, and 47.9% in Chile, with alternative media being 42.3% in Mexico, 37.3% in Spain and 40.5% in Chile.
                  This information shows that the young, despite consuming digital media, are critical of the use they make of the new technologies.
                  Thus, the fact that the young are socialized in the digital world enables them to have the ability to distinguish the quality
                  of the medium they utilize.
               

            

            
                  Offline political participation

               Table 3 shows the data on offline political participation by the young Ibero-American university students. In agreement with
                  the results, this is mainly confined to the act of voting. Thus, most of those polled in Spain, 77.2%, and in Chile, 83.9%,
                  confirmed being involved in the electoral political participation. Only Mexico was an exception to this pattern of behavior,
                  as most of the young university students of the country, 57.5%, declared that they did not vote. In contrast, the Mexican
                  students were greatly involved in other forms of offline political participation, such as attending a conference (76.9%) and
                  participating in student organizations (58.8%). On the contrary, the Spanish and Chilean university students were not involved
                  in other forms of participation, except for the former, with respect to attending a conference (54.5%). 
               

               The involvement of the youth on the remaining forms of offline activism was minor, especially in sometimes of them. Thus,
                  more than seven out of ten polled attested to not participating in electoral meetings (79% in Mexico, 79.9% in Spain, and
                  87.3% in Chile), in contributing in influencing in public policies (72.2% in Mexico, 71.9% in Spain, and 79.7% in Chile),
                  in contacting a politician (68.8% in Mexico, 78.6% in Spain, and 88.7% in Chile) and supporting a campaign (68.4% in Mexico,
                  76.4% in Spain, and 80.5% in Chile). These data show that the offline manners of participation mentioned were not an option
                  for the youth for becoming involved politically. This modality can be favored by all of them and they are all related or promoted
                  by the established political parties and the traditional political class. The participation in a NGO was also minor among
                  the young university students in these countries, and it should be indicated that 70.1% of the Mexicans, 56.9% of the Spanish
                  and 66.5% of the Chileans were not involved. Accordingly, most of the youth did not take part in the political participation
                  activities offline, except for voting during elections. This implies the need to explore whether the political participation
                  of university students is channeled through other venues, mainly through the Internet.
               

               
                     Figure 3
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                  Online political participation

               Table 4 shows the results related to online political participation. The existence of various forms of cyber activism that
                  are conducted by most of the youth is notable. Thus, the most common acts of online participation conducted by Mexican, Spanish
                  and Chilean university students were to search for information about politics, read humorous political content, read discussions
                  on politics and watch political content.
               

               Nevertheless, there are specificities between the different countries analyzed with respect to the diversity and intensity
                  of the forms of online political participation conducted. In this sense, Mexicans were the ones who involved themselves to
                  a greater degree in a great number of online participation activities, more specifically in nine of them. On the contrary,
                  this participation did not reach a high intensity, as most of the students mentioned doing so “sometimes”. These forms of
                  digital participation conducted “sometimes” by the Mexicans were: read humorous content about politics (38.2%), search for
                  information about politics (36.6%), read discussions about politics (33.7%), watch videos of political content (33.4%), share
                  humorous content about politics (26.8%), follow reporter’s and opinion leader’s accounts (26.8%), share a video of political
                  content (25.6%), and give a “like” to a commentary about politics (24.9%). Likewise, 27.4% of the Mexicans participated in
                  discussions about politics, although they did so “rarely”. 
               

               The Spanish on their part, became involved in a sometimeswhat smaller number of cyber activism activities, more specifically
                  in six, although they did so with a greater intensity than the young Mexicans. Thus, most of the Spanish university students
                  declared having participated “often” in watching videos of political content (30%), read discussion about politics (26.5%).
                  Besides this, they affirmed having become involved “sometimes” in signing petitions about collective matters (24.9%) and in
                  sharing humorous content about politics (19%). Lastly, the young Chileans were the ones that were the least involved in a
                  smaller variety of online participation activities, more specifically, four. The intensity with which they participated in
                  them was less than the Spanish university students, in line with what Mexican students do. Thus, most of the Chileans mentioned
                  participating “sometimes” in searching information about politics (30.3%), read discussions about politics (30.1%), watch
                  videos with political content (28.1%) and read humorous content about politics (26.7%).
               

               The rest of the online participation activities were not conducted by most of the Ibero-American students. These forms of
                  participation in which neither the Mexicans, Spanish nor Chileans were involved in, require a greater degree of activism.
                  These are: publish personal opinions about politics, post information about politics, follow politician’s accounts and respond
                  to politician’s comments. These results allow us to conclude that the young Mexican, Spanish and Chilean university students
                  politically participate online to a greater degree than they do so offline. The forms of cyber activism they conducted had
                  a passive component, as they are not related to the viewing or the reading of diverse types of content about politics. Nevertheless,
                  the active search for political information is also a very commonly-conducted activity, which implies a more active role.
               

               
                     Figure 4
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               Discussion and conclusions

            The new technologies have modified the habits of the citizens in all aspects of life. This new reality promotes the shaping
               of the digital media themselves into a new agent of socialization. In line with this, the political socialization that could
               be occurring at the heart of the internet takes on a special importance, especially with respect to the youth. In a time that
               the disaffection with the representation system pushes the citizens away from the traditional politics (Dalton, 2004), the
               new technologies could be shaping themselves as an alternative (Grossman, 1995). Due to this, it is of great interest to examine
               if the youth introduce themselves or not into politics through the Internet, and if this is the case, how this process is
               done and what the consequences are.
            

            The aim of the present study was to investigate on the political socialization of the youth through the internet, the skills
               they have for this, and the political participation conducted online and offline. In this way, the intention was to verify
               if the youth initiated their contact with politics through the new technologies, hence previously requiring the necessary
               digital skills for this. Likewise, the aim of this contribution also aimed to observe if this online learning promoted or
               not the involvement of forms of online and offline participation. With this purpose, a poll was given to young university
               students from Mexico, Spain and Chile, reaching a sample size in each of the countries of 1,239, 627 and 1,058 students polled,
               respectively. The choice of the population studied is justified because the young university students are considered adults,
               which indicates that they can fully exercise their political rights, such as voting. The design of the poll was oriented towards
               obtaining information about two sets of questions. In first place, the consumption of media, as an indicator of political
               socialization, and on the trust placed on these media, as a reflection of the skills possessed by the youth. And in second
               place, on the political participation online as well as offline.
            

            The results obtained show that the young Mexicans, Spanish and Chileans mainly consume digital communication media, so that
               they obtain political information through them. This is demonstrated by the social networks, followed by the digital press,
               being the sources to which they are most exposed to. Therefore, the youth introduced themselves to political matters through
               the new technologies, as it is through them that they know what is occurring in the political reality. This, together with
               their scarce exposure to the audiovisual and written communication media, confirms that the digital media play a political
               socialization role for these Ibero-American university students. Nevertheless, this political learning produced at the heart
               of the internet is not exempt of criticism by the youth. Thus, they are able to distinguish between credibility and trust
               that the media deserve, both conventional and digital. This especially important in the area of new technologies, in which
               the myriad of information available makes necessary being able to discriminate when facing the existence of numerous contents
               that are not reliable. In this sense, most of the university students from these countries do not trust the digital media
               they utilize, which implies that they count with an important ability to shape their own criteria, which is a necessity for
               performing as citizens. This civil socialization experienced by the youth in the internet seems to shape itself as a step
               prior to the learning of how to politically participate digitally. In this way, a significant part of the Spanish university
               students take part in activities of cyber activism. Nevertheless, the forms of online political participation they tend to
               conduct have a more passive character as they are related to reading or viewing of political content. In spite of this, they
               also take part in forms of participation that are more active, such a searching for political information.
            

            As compared to the political activism that young Mexicans, Spanish and Chilean students partake in the digital networks, their
               decreased involvement is in offline political participation activities. Only the electoral participation, meaning voting,
               is predominant among the university students of the countries analyzed, except for Mexico. Nevertheless, and as already pointed
               out, both types of participation, online and offline, should not be considered completely different. In this sense, the consumption
               of political information on the internet by the youth, as well as the activities of activism they conduct online, can condition
               a posterior offline participation, such as voting. Nevertheless, it is necessary to continue to delve and broaden the analysis
               conducted in order to confirm the results obtained and to further delve into the learning about politics on the internet by
               the youth.  
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