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The study results show that university
students typically consume a high

percentage of online content from the
audio-visual industry (films and television

series).
Students have clearly favorable attitudes

towards this form of consumption.

 
Sample of a study from:

-Audiovisual communication
-Primary education

-Social education
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Commonly
practiced by

university
students via the

Internet

Downloading
content is a

widespread and
growing behaviour
around the world.

These issues are a
frequent reality but
are barely discussed

in academic contexts.

The results suggest the need to
implement training programs and to

conduct information campaigns to
improve

their information and digital literacy.

Data
was obtained from a

questionnaire designed
ad hoc.
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