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CONCLUS IONS

Citizens are mostly empowered to
create popular culture-oriented

content and personal/everyday life-
oriented content rather than
news/informational content.

if news consumption is one of the ways
and means of connection with reality,

the chall

I N T R O D U C T I O N

Social logic confronts us
with the innovative

possibilities of increased
connectivity and

participation

A new set of terms
is now emerging

such as that of
“pro-sumer" and

“prod-usage”

Users become
news producers

and/or news
prosumers

The main activity in
news consumption for
the young generations

is searching
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