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The com-educational vector
distances itself from the more

technological approach by
presenting a pedagogical

model that emphasises the
role of students/users and

their creative media action in
a community environment. 

Media literacy,
in the classroom is no

guarantee of success or
educational innovation if it

is not accompanied by
changes in school

organisation, curriculum
and the promotion of

media literacy. 
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Com-educational,
a series of unexplored

strategies and formulas to
boost narrative and media uses

in training spaces, narrowing
the gap identified between

media uses by young people
and formal education.

 

<digital media,
the purpose of this research
is to describe potentials for

media and narrative
empowerment of young

people from a com-
educational perspective.  

The analysis of com-
educational platforms

frames a line of literacy
development (general and

media literacy in
particular) that moves

away from behaviourist
postulates. 

Resistance from the
institutional culture of formal

education to implementing
processes linked to digital

creativity in the classroom and
the difficulty of digital

initiatives to consolidate in
schools.

Multimodal Discourse
Analysis (MDA) of com-

educational web
platforms 

«National Film Board» de
Canadá Education,

«Minecraft Education»,
«Scratch», «EducꞋArte», «la

Maleta 7 de cinema»

Interview with privileged
observers

7 digital content creators
and designers

Code "digital narrative",
"mediations" and

"idiosyncrasies" (ND)
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