WHEN NEGATIVITY IS THE FUEL.
BOTSAND POLITICALPOLARIZATIONINTHEDEBATE
ABOUT COVID-19

Dr.José-Manuel Robles ; Dr. Juan-Antonio Guevara
Dra. Belén Casas-Mas; Dr. Daniel GOmez

https://doi.org/10.3916/C71-2022-05

INTRODUCTION

< 2]

COVID-19 pandemic

«Bots» ) .
. . Public debate on social networks about the
Key agents in the processes of social ' _
and political polarization Spanish government's management of the first
months of the crisis

METHODOLOGY

Topic modeling techniques to learn about the topics of the debate

on the web, and sentiment analysis

RESULTS
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The political "bots" identified in the o : o :

analysis have a greater tendency to The political "bots" identified in the analysis have a

polarize public opinion than non-bot greater tendency to polarize public opinion than non-
accounts bot accounts

The use of "bots" does not seem to be oriented to inform society about the risks of the pandemic or
to promote prevention dynamics but mostly focused on mobilizing, negativizing, public opinion
against the government

CONCLUSIONS

These agents are not the only actors
thatincrease polarization, but they do
help to heighten the debate on certain

key issues, increasing negativity

The "bots" could have been used to
design a political propaganda
campaign initiated by traditional
actors with the aim of increasing

tension in an environment of social
emergency

www.comunicarjournal



