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INTRODUCTION

The purpose of this analysis N=3.510
is to consider the need for Australian adult

specific media literacy population

initiatives for those who
use YouTube to help them
make decisions.

Q2: Are adults who use Q3: For those adults who
YouTube to help them use YouTube to seek
Q1: Who used YouTube to .make.a dc.ec.ision-diffe-r gnt infor.mati.o.n, LUEHLT G
access information when in their cr|t|Fa| disposition media ability do tl'.ley have
they needed to make a toward media engagement when compared with other
decision? from people who don’t use gro.ups .anc.l are th.ere
YouTube for this purpose? deficiencies in particular
areas?

We argue that media literacy
efforts for adults need to be
tailored to the specific needs,
practices and interests of users in
ways that are medium-specific. In
addition, these efforts are more
likely to be appealing if they are

One surprising and significant
finding was that 45% of
adults had used YouTube to
help them access information
to make a decision in the
month prior to completing
the survey.

delivered on the social media
platforms where people already
spend the most time.

www.comunicarjourna

©2023 Media Education Research Journal


https://doi.org/10.3916/C77-2023-06

